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in business, 
agencies are 
hired to give new 
meaning and 
fresh perspectives 
to their client’s 
brands through 
various media 

outlets. In life, people hire coaches to 
help them do the same thing, excavate 
who they are and then choose how 
they want to show up in the world.  In 
both cases, we are enlisted to offer 
our experience, creative solutions, 
objective viewpoints, expansive ideas, 

fierce accountability and forward 
movement.  And in Coaching, it can 
lead to unearthing new self-identity 
along with acquiring new tools to 
integrate the new self into every aspect 
of life, from the inner way of being and 
outward personal style to new goals and 
inspired actions to get there.
Do you have a personal brand and 
unique style you can claim as yours? 
Do you reflect who you truly are 
in the world, both personally and 
professionally? Are you comfortable 
in your own skin and therefore able 
to create the impact you want in the 

world? If not, it might be time to think 
about re-branding yourself from the 
inside out. 

Know Thyself (Define 
Your Authentic Self)
To begin, it is essential to start with 
knowing thyself. The way a person 
carries themselves, the tone of their 
voice and the look in their eyes are 
great indicators of how fulfilled a 
person truly is. So, knowing where that 
sparkle comes from and how to access 
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it can be key in being genuine with 
themselves and the world.

To help you claim your values, 
consider the following questions:
•	  Who do you most admire and what 

qualities are inspiring to you?
•   What activities have heart and soul 

meaning for you?
•   What is the ONE thing you always 

think of that makes you smile? 
•  List your gifts and talents. Think 

about how these show up in the many 
areas of your life and how you want to 
share them with others.

•   What concerns you in the world, and 
are there causes you would like to be 
a part of?

•  Do you live from the inside out, or 
outside in? 

Finding Your  
Unique Purpose

After gaining a better understanding 
of your attributes, defined as your 
values and strengths, you can begin to 
design the visual expression of those 
attributes and the desired impact you 
want to create. Mahatma Gandhi said, 
“You must be the change you wish to 
see in the world.” Next it is important 
to clarify your message:
•	 Why do you do what you do? Why 

this, as opposed to something else? 
•  Who needs you? 
•  How are you being of service? 
•  Do you have a specialty or niche? 

How will you differentiate yourself?
•  What will people get by working  

with you?
•  Would you want to work with you?

Your “brand” will emerge when 
you are being true to yourself and 
expressing that to others. Reinforce 
your brand by: 
•  Knowing your strengths and values
•  Being fierce for your work and your 

purpose
•  Creating proactive, not reactive, 

strategies
•  Having a consistent message
•  Selling your results, not the method
•  Walking the talk personally and 

professionally 
•  Creating boundaries
•  Dealing with challenges gracefully
•  Seizing every opportunity to share 

who you are and what you do... 
someone is waiting for you to show up

•  Honoring your self-care
•  Engaging a support system

Consider the many ways you can 
make your mark in four primary 
areas: functionally in what you do, 
emotionally in how you feel, socially 
in how you connect to others and 
transformationally in how you change 
others. How do you want to express 
yourself? For instance, in what you 

say, your writing style, your hobbies 
and activities, your relationships, your 
home, your clothing, and how will you 
differentiate yourself from others who 
offer perhaps the same qualities? 

To complete the process, look forward 
20 years... someone is giving a speech 
about you. Having put your stamp on the 
world, how do you want to be described? 
What would you like them to say about 
you? Be yourself, live honorably and 
then deliver that into the world so you 
can be most effective ... hence, your 
own personal brand is created.

Life Coach Jennifer Blair is founder of 
Excavive in Louisville, KY. Her work focuses 
on empowering individuals to pursue their 
passions, increase their self confidence 
and build their authentic lives through 
personal and professional life coaching, 
creative and entrepreneurial consulting, 
inspirational speaking, writing, and 
occasionally, teaching salsa dancing. 
Her website is excavive.com. Jennifer can 
be reached at jennifer@excavive.com or 
502.893.9589. 

“Authenticity is complete 
oneness in our thinking, 

speaking, feeling and doing. 
It’s head, mouth, heart and 
feet all communicating and 
living the same message.” 

- Lance Secret an 


